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McDonald's Restaurant Ltd, Valegate Retail Park, Copthorne Way, Cardiff
Reconfiguration of existing signage and proposed new signage

SITE AND CONTEXT

The application site relates to land and building of the McDonalds Restaurant at Culverhouse Cross, within the Valegate Retail Park.  The site is adjacent to the A48 main road, leading to St. Nicholas and is accessed through the Valegate Retail Park and Copthorne Way.  

The site is outside of any settlement boundary as defined by the Unitary Development Plan and therefore lies within the open countryside, adjacent the Dyffryn Basin and Ridge Slopes Special Landscape Area. 

DESCRIPTION OF DEVELOPMENT

This application is for a variety of advertisements, including one height restrictor, eight freestanding signs, one side by side directional signs and two banner signs. Some of the signs are existing signs being relocated due to a new site layout.

Banner sign

These signs would be located to the south side of the site adjacent to the access into and from the premises car park. The banner would measure 4.82 metres in width and would be a total height of 2.06 metres from ground level. The advert would read ‘McDonald’s’ in a dark green finish and would not be illuminated. One of these banners would be a relocated banner and one a new banner.

Totem 3

Four ‘Totem’ advertisements are identified under the label ‘Totem 3’. These would be located to the entrance of the ‘Drive-Thru’ lane and would measure a total height of 2.4 metres above ground level. These signs would be illuminated and would be dark green in colour. Three would be existing relocated signs and one being new.

Totem 4

Two adverts are identified under the label ‘Totem 4’. These advertisements would be located next to the building as part of the ‘Drive-Thru’ lane. These signs would be illuminated to display the menu poster and would measure 2.51 metres in height from the ground level with a timber effect. The illuminated menu poster forms a triple rotating positions sign and would be relocated from the existing signage.

Side by side directional signs

One directional sign identified as ‘SBS Directional’ would be located at the start of the ‘Drive-Thru lane. This sign would measure 2.45 metres in height from ground level finished in mild steel, the sign would not be illuminated and a new sign to the site.

Gateway height restrictor sign

This advertisement is sited within the south west side of the site at the entrance to the ‘Drive-Thru’. The sign would measure 3.2 metres in height from ground level and would incorporate a height barrier across the ‘Drive-Thru’ lane at a width of 3.45 metres. A number of small logos would be illuminated as part of this advertisement. This sign would be relocated from the existing signage.

Directional signs

Both of these signs would be re-located by the proposed amended entrance/exit to the car park and would be partially illuminated with a direction arrow and text at a height of 2.1 metres.

PLANNING HISTORY

2014/01044/ADV : McDonald's Restaurant Ltd, Valegate  Retail Park, Copthorne Way, Cardiff - Installation of 2 no. freestanding signs and 1 no. banner – being considered together with this application 2014/01043/FUL : McDonald's Restaurant Ltd, Valegate Retail Park, Copthorne Way, Cardiff - Access alterations including new layout and exterior alterations and extensions  

2012/00361/FUL : McDonalds Restaurants Ltd., Valegate Retail Park, Cardiff - Installation of an external play area to the north east of the site  - Approved 13 June 2012. 

2012/00117/ADV : McDonalds Restaurant, Valegate Retail Park, Culverhouse Cross, Cardiff - Replacement and new signage in relation to 2012/00105/FUL for the refurbishment of restaurant  - Approved 28 March 2012. 

2012/00105/FUL : McDonalds Restaurant Ltd., Valegate Retail Park, Cardiff - Refurbishment of restaurant and patio area including associated works to the site and alterations to the roof.  Installation of a customer order display canopy replacement  - Approved 28 March 2012. 

2012/00078/ADV : McDonalds Restaurant Ltd., Valegate Retail Park, Culverhouse Cross - Various signs in line with refurbishment including 1 No. height restrictor, 7 No. freestanding signs and 1 No. banner sign  - Split Decision 21 March 2012. 

2004/00346/ADV : McDonalds Restaurant, Valegate Business Park, Culverhouse Cross, Wenvoe - Various signs.  - Approved 27 August 2004. 

2001/00160/FUL : McDonalds Restaurant, Valegate Retail Park, Culverhouse Cross, Cardiff - Addition of 'Party Box' to front patio area  - Refused 22 June 2001. 

1997/00358/ADV : McDonald's Restaurant, Valegate Retail Park, Culverhouse Cross - Four signs  - Approved 23 May 1997. 

1995/00034/ADV : McDonald's Restaurant, Valegate Retail Park, Culverhouse Cross, Cardiff - Pole mounted sign  - Refused 3 March 1995. 

1993/00492/ADV : McDonald's Restaurant, Valegate Retail Park, Culverhouse Cross, Cardiff - Freestanding pole sign  - Refused 1 October 1993.

1993/00491/ADV : McDonald's Restaurant, Valegate Retail Park, Culverhouse Cross, Cardiff - Traffic directional signage  - Approved 1 October 1993.

1993/00490/ADV : McDonald's Restaurant Valegate Retail Park, Culverhouse Cross, Cardiff - Building fascia signage  - Approved 1 October 1993. 

1993/00489/ADV : McDonald's Restaurant, Valegate Retail Park, Culverhouse Cross, Cardiff - Flag poles  - Approved 1 October 1993.

1993/00477/RES : McDonald's Restaurants Limited, Valegate Retail Park, Culverhouse Cross, Cardiff - Development of freestanding restaurant with drive-thru' facility and ancillary accommodation  - Approved 16 July 1993.

1993/00148/RES : McDonald's Valegate Retail Park, Culverhouse Cross, Cardiff - Development of freestanding restaurant with drive-thru facility and ancillary accommodation  - Approved 15 April 1993. 

CONSULTATIONS

Wenvoe Community Council were consulted on 11 September 2014. A response received on 1 October 2014 states ‘No objection’.

Highway Development were consulted on 11 September 2014. No response was received at the time of writing this report.

Environmental Health (Pollution) were consulted on 11 September 2014. A response received on 12 September 2014 states ‘No comment’.

Wenvoe Ward Members were consulted on 11 September 2014. No response was received at the time of writing this report.

REPRESENTATIONS

The neighbouring properties were consulted on 11 September 2014 and a site notice was also displayed on 16 September 2014. To date no letters of representation have been received.

REPORT

As this application is for an advertisement it is noted that no planning policies are directly relevant to legislation regarding the determination of advertisement applications.  However, in considering the impact of the advertisements attention has also been given to ENV1 - development in the Countryside, ENV4 – Special Landscape Areas, ENV10 – Conservation of the Countryside, ENV27 – Design of New Developments of the Vale of Glamorgan Adopted Unitary Development Plan 1996-2011, which was formally adopted by the Council on 18 April 2005.

Planning Policy Wales (Edition 7, 2014) advises that where development plan policies are outdated or superseded local planning authorities should give them decreasing weight in favour of other material considerations, such as national planning policy, in the determination of individual applications. It is for the decision-maker to determine whether policies in the adopted Development Plan are out of date or have been superseded by other material considerations and this should be done in light of the presumption in favour of sustainable development.
In this case, the relevant material considerations are considered to be as follows:

National Planning Policy 

Planning Policy Wales (Edition 7, 2014) 

TAN 7 – Outdoor Advertisement Control 

Supplementary Planning Guidance

Design in the Landscape

Issues

The main issues to consider in the assessment of this application are:

i. the interests of amenity (which means the visual amenity of the neighbourhood where the advertisement is to be displayed); and

ii. the interests of public safety (which means the safety of people using any form of travel likely to be affected by the display).

Assessment

Visual Amenity 

The application site is situated outside the settlement boundary, however consideration is given to the existing established use as a restaurant with associated car park, in addition to the retail park which the restaurant is sited on. Thus, even though the site is situated within open countryside the immediate surrounding area relates to commercial uses.

The proposed signs are sited along the drive-thru and within the car park facing the adjacent retail units within Valegate Retail Park. The signage scheme consist of a eight existing signs being relocated and 4 new signs to accommodate the revised ‘Drive Thru’ layout being considered under a separate planning application. The area to which these signs relate is well screened by mature trees and therefore the signs are only partially visible from the wider area with most of the views from within the retail park, the signs would be located in a similar location to those on site and as such the proposed signs are considered acceptable in terms of scale, design and materials. 

The signs are either directional or informative, therefore even though there appears to be a large number of signs proposed, given that they will relate to an additional ‘drive –thru’ bay, the proposed signs are not considered to be excessive. 

A number of the signs are proposed to be internally illuminated. The method of illumination is considered acceptable and taking into account there are no residential properties within close proximity to the application site and the signs are not highly visible from the adjoining A48, the signage will not detrimentally affect the residential amenity of any of the neighbouring dwellings.  

An additional application is also currently being considered, planning application reference 2014/001044/ADV, for a proposed banner, totem sign and hero board.

Highway Safety 

Taking into consideration the siting of the proposed and existing signs, which are sited well within the application site, the proposal is not considered to have a detrimental impact on highway or pedestrian safety.

CONCLUSION

Having regard to Policies ENV 1 ‘Development in the Countryside’, ENV27 ‘Design of New Developments’ ENV4 – Special Landscape Areas, ENV10 – Conservation of the Countryside and TAN7 ‘Outdoor Advertisement Control’, the proposed signs are considered acceptable in terms of scale, design, siting and illumination and will not adversely affect the character of the surrounding area or have a detrimental impact on highway safety. 

RECOMMENDATION – OFFICER DELEGATED 

1.
This permission shall remain valid for a period of five years from the date of this consent.


Reason:


To comply with Regulation 13(5) of the Town and Country Planning (Control of Advertisements) Regulations, 1992.

2.
Any advertisements displayed, and any site used for the display of advertisements, shall be maintained in a clean and tidy condition to the reasonable satisfaction of the Local Planning Authority.


Reason:


To comply with the provisions of the Town and Country Planning (Control of Advertisements) Regulations, 1992

3.
Any structure or hoarding erected or used principally for the purpose of displaying advertisements shall be maintained in a safe condition.


Reason:


To comply with the provisions of the Town and Country Planning (Control of Advertisements) Regulations, 1992

4.
Where the advertisement is required under these Regulations to be removed, the removal shall be carried out to the satisfaction of the Local Planning Authority.


Reason:


To comply with the provisions of the Town and Country Planning (Control of Advertisements) Regulations, 1992

5.
No advertisement is to be displayed without the permission of the owner of the site or any other person with an interest in the site entitled to grant permission.


Reason:


To comply with the provisions of the Town and Country Planning (Control of Advertisements) Regulations, 1992

6.
No advertisement shall be sited or displayed so as to obscure, or hinder the ready interpretation of, any road traffic sign, railway signal or aid to navigation by water or air, or so as otherwise to render hazardous the use of any highway, railway, waterway (including any coastal waters) or aerodrome (civil or military).


Reason:


To comply with the provisions of the Town and Country Planning (Control of Advertisements) Regulations, 1992

NOTE:

Please note that this consent is specific to the plans and particulars approved as part of the application.  Any departure from the approved plans will constitute unauthorised development and may be liable to enforcement action.  You (or any subsequent developer) should advise the Council of any actual or proposed variations from the approved plans immediately so that you can be advised how to best resolve the matter.

In addition, any conditions that the Council has imposed on this consent will be listed above and should be read carefully.  It is your (or any subsequent developers) responsibility to ensure that the terms of all conditions are met in full at the appropriate time (as outlined in the specific condition).

The commencement of development without firstly meeting in full the terms of any conditions that require the submission of details prior to the commencement of development will constitute unauthorised development.  This will necessitate the submission of a further application to retain the unauthorised development and may render you liable to formal enforcement action.

Failure on the part of the developer to observe the requirements of any other conditions could result in the Council pursuing formal enforcement action in the form of a Breach of Condition Notice.
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